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Abstract 

This study examines the influence of the seven-month Twitter ban in Nigeria on the livelihood of educated 
millennial twitter users in the country. Three postgraduate schools in Lagos (Nigeria) were randomly selected 
for the study. Across the three postgraduate schools, 500 millennials who use Twitter were purposively 
selected for the survey. Key selection parameters included Lagos being a tech hub and the availability of 
adults over the age of 26 years old in postgraduate schools. The study is based on Robert Merton’s theory of 
unintended consequences which states that actions by political authorities have consequences on the 
society which could be positive, negative, or neutral. Results from the study show that one of the most 
important reasons educated millennials use Twitter is to source for income. Almost all educated millennials 
who participated in the study did not support the ban of Twitter in Nigeria. Most importantly, findings revealed 
that the seven-month Twitter ban in Nigeria had a negative influence on the livelihood of more than forty 
percent of educated millennials in the country. Based on the results, the study concludes that issues such as 
internet shutdowns and social media bans, which are becoming rampant in Africa, will only lead to negative 
economic consequences for individuals and even the society at large.  
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1 INTRODUCTION 

Twitter is one of the most popular micro-blogging sites in the world (Zimbra, Abbasi, Zeng, & Chen, 2018). 
Twitter users worldwide, use the site to meet several needs. Some of these needs include: entertainment 
needs, education needs, information needs, and business needs (Okonofua, 2021). In Nigeria, where the 
unemployment rate is high, many individuals use Twitter as a source of livelihood. These individuals include: 
small business owners, entrepreneurs, influencers, artists, fashion creatives, digital marketers, and 
freelancers (Akinyoade, 2021; Onuh-Yahaya, 2021). Using Twitter, for many organizations, is a form of 
digital public relations which helps in building relationships with consumers (Amodu, Omojola, Okorie, 
Adeyeye, & Adesina, 2019). For marketers, data from social media platforms like Twitter enables them 
understand customer preferences (Yartey et al, 2021). Also, many young creatives in Nigeria use Twitter to 
showcase their talent to a global audience in hopes of building a following and monetizing their talent or 
platforms (Makinde, 2021; Conteh, 2021). Only assumptions could be made about what would happen if 
these individuals were to lose their source of livelihood. Unfortunately, this became a reality for several 
Nigerian Twitter users when the government ordered an indefinite ban on Twitter in 2021.  
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The government announced the ban of Twitter on June 4, 2021 – two days after Twitter deleted the 
President’s tweet for violence glorification. The deleted tweet was targeted at the indigenous people of Biafra 
(a separatist group in Nigeria). The tweet was deemed controversial because it referenced the Nigerian civil 
war which occurred between 1967 and 1970. During the war, about 3 million Biafrans (including women and 
children) were killed by the Nigerian government (Okwuosa, 2022). Following the deletion of the President’s 
tweet, an official statement was shared on Twitter by the federal ministry of information and culture. In the 
statement, the ministry announced the indefinite ban of Twitter in Nigeria.  

In response to the announcement, Individuals, organizations, and groups criticized the government’s action 
noting that the livelihood of many Nigerians could be disrupted by the ban. Seyi Makinde, the governor of 
Oyo State, admonished the federal government to reverse the ban claiming that Twitter is a source of 
livelihood for many young individuals and business owners in Nigeria. Meanwhile, Anakle (2021) stated that 
Twitter ban in Nigeria could negatively influence brands, business owners, companies, and entrepreneur. 
These negative influences could include: a decrease in audience engagement, disconnection with target 
audiences, and loss of customer loyalty (Anakle, 2021).  

Twitter has positively changed the landscape of business in Nigeria (Onuh-Yahaya, 2021). With almost 13 
million young Nigerians unemployed, Twitter has become a viable alternative source of livelihood for many 
(Onuh-Yahaya, 2021). Taking away their livelihood source could be perceived as a deliberate attempt to 
disrupt their livelihood. The main objective of this study is to understand how the seven-month Twitter ban 
influenced Twitter users in Nigeria. The target respondents for the study are educated millennials. These are 
people born between 1981 and 1996 (Dimock, 2019). 9 out of 10 people within the millennial generation own 
a smartphone (Vogels, 2019). This is coupled with the fact that millennials grew up acclimatized with Twitter 
(Sehl, 2020).  

Livelihood means the abilities and assets (social and material) which are essential for a means of living 
(Chambers & Conway, 1991). Many people between 26 years old and 41 years old have financial 
responsibilities. Although the ban has come to an end, it doesn’t wipe out it’s influence in the lives – 
particularly in the area of livelihood – of Twitter users in Nigeria. From an economic standpoint, the 
implementation of the ban also came with severe financial consequences for the country as a whole. 
According to Netblocks, three days of Twitter ban in Nigeria cost the country 6 billion naira (Ifeanyi, 2021). 
This was supported by Sasu (2022), who stated that during the ban, Nigeria lost around 6 million U.S. 
dollars. It is based on the ban, the reactions to the ban centered on livelihood, and the financial implications 
of the ban on Twitter users in Nigeria that this study was carried out. 

2   LITERATURE REVIEW 

2.1 Twitter Ban in Nigeria 

Enoch (2021) described Twitter ban in Nigeria as a violation of the right to freedom of expression. This is 
because, Twitter has given many users (particularly in Nigeria) a voice (Otobo et al., 2022). According to 
assumptions by Ajisafe, Ojo, & Monyani (2021), placing a ban on Twitter was the government’s way of 
preventing young Nigerians from going against government policies. This is a recent development amongst 
many African governments (Ajisafe et al., 2021). According to Erezi (2021), the tussle between the federal 
government of Nigeria and Twitter started in 2020 when Jack Dorsey, the former CEO of Twitter, supported 
the End Sars movement. This is similar to the position held by David (2021) which outlined issues which led 
to the ban. According to David (2021), the government’s actions was driven by the End Sars Movement and 
the unsuccessful implementation of the social media bill. Enoch (2021) added that the government’s decision 
to ban Twitter had nothing to do with the reasons cited in the press release shared by the ministry of 
information and culture. Anyim (2021), noted that young Twitter users in Nigeria depend on the site for 
information sharing and information sourcing. Economic implications of the ban include loss of employment 
and business failure (Anyim, 2021). This was supported by Iyatse and Adepetun (2021) who claimed that 
Twitter ban in Nigeria could reduce productivity, affect livelihood sources, and slow down commerce 
activities. Enoch (2021) suggested that the ban could be challenged by Twitter, telecommunication 
companies in Nigeria, and the Nigerian broadcasting commission (NBC).  

2.2 The Millennial Generation 

The millennial generation comprises of individuals born between 1981 and 1996 (Kusumaningrum, 2018). 
Over the years, people within this generation have been described using terms like: the me generation, net 
generation, generation next, digital natives, and greatest generation (Barnes, 2009; Jones & Hosein, 2010; 
Lippincott, 2012; Hershatter & Epstein, 2010). Some characteristics of millennials as identified by Smith and 
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Nicholas (2015) are: tolerance, ambitious, team players, and technology users. Most millennials grew up 
surrounded by the internet and technological tools for communication (Lundin, 2016; Velasco, 2020). 
Comparing the use of social media amongst millennials and generation x, Dabija et al. (2018) stated that 
new social media platforms and technology in general are an integral part of millennials’ lives. Mathur, 
Shukla, and Kukreja (2018) coined the term, “Millennipreneurs” to describe millennials who are also 
entrepreneurs. Salisbury (2019) noted that millennials are the most optimistic of all generations. Their 
optimism is based on inventions in the digital world they’ve always been accustomed to (Salisbury, 2019).  

Only a handful of studies spotlight Nigerian millennials. Liu, Zhu, Serapio, and Cavusgil (2019) stated that 
there is more work to be done in the area of researching millennials and their behaviours. According to 
Counted and Arawole (2016), millennials in Africa are individuals in their twenties and thirties who infuse 
social media and technology into their lives. Kolawole (2017) added that Nigerian millennials use technology 
as a tool for connectivity. In a study on millennials in Nigeria, Ugwu Ugwu & Anekwe (2017) found out that 
Nigerian millennials in universities have a higher drive to use social media for socialization rather than for 
school work. This aligns with the opinion by Benfer and Shanahan (2013) that millennials in academic 
spaces have strong attachments to the internet. In terms of livelihood, millennials have various business 
opportunities in the global economy (Liu et al., 2019). According to Liu et al. (2019), millennials with 
businesses, to a large extent depend on digital media and technology. They maximise technology and the 
internet to develop new products and services (Anggreni, Farunik, & Hendra, 2021). In addition, many 
millennials are working class individuals, entrepreneurs, and chief executive officers (Salisbury, 2019).  

2.3 Livelihood and Livelihood Sources 

The concept of livelihood has been explored by a few notable global organizations such as the United 
Nations Development Program (UNDP), Food and Agriculture Organization (FAO), and the Department for 
International Development (DFID) amongst others (Pour, Barati, Azadi, & Scheffran, 2018). The concept of 
livelihood is often defined from different perspectives (Wang, Wan, & Song, 2020). According to Sanyal and 
Yash (2020), livelihood is a financial activity that is based on the ability of individuals to legally provide for 
themselves and their households frequently. Sanyal and Yash (2020) added that livelihood involves the ways 
people make an income on a daily basis so as to sustain their personal and household lives. Isaac et al. 
(2020) noted that the livelihood of individuals depends on their access to essential assets. For individuals in 
rural environments, these livelihood assets include: land, forest products, tourism, driving, personal skills, 
and interpersonal support (Kumar, Pandey, & Anand, 2019). These assets can be disrupted by hazards 
caused by nature (Kwazu & Chang-Richards, 2021). 

Livelihood in academia is generally studied in the context of households (Diniz, Kok, Hoogstra-Klein, & Arts, 
2015). In an empirical study of livelihood in Africa, Eriegha, Ovie, Ovie, and Aminu (2019) discovered that 
resources from Lake Chad are livelihood sources for many Africans. In South Africa, a major livelihood 
source is agroforestry (Zerihun, 2021). Meanwhile, the major livelihood source in rural environments where 
agriculture is a source of livelihood, one of the disadvantages is that it the financial reward could be low 
(Afodu et al., 2019). However, Shan and Ahmed (2020) suggested that multiple sources of livelihood are a 
sustainable way of boosting individual and household livelihood. Similarly, Shan and Ahmed (2020) state 
that multiple livelihood sources could improve the lifestyles of rural citizens in Bangladesh. Other than 
agriculture, Bires and Raj (2020) noted that tourism is another rewarding source of livelihood in rural 
communities. Other livelihood sources include craft making, livestock, salaried jobs, pension, small 
businesses, remittance, and marketing (Piya, Maharjan, & Joshi, 2019; Agbebaku et al., 2020).  

2.4 Livelihood in Nigeria 

Two major livelihood challenges affecting rural environments in Nigeria poverty and insecurity (Adebiyi, 
Olabisi, Richardson, Liverpool-Tasie, & Delate, 2019). However, livelihood in rural Nigeria, in recent times, 
has been under threats (Onyekwere & Nworgu, 2020). These threats include: cultism, flooding, government 
policies, and insecurity (Onyekwere & Nworgu, 2020). As a result of these threats, citizens could be exposed 
to food shortage, According to Abiodun, Olutumise, and Ojo (2019), agriculture the main source of livelihood 
for Nigerians in rural environments. In agreeance, Bello, Baiyegunhi, & Danso-Abbeam (2020) stated that in 
most developing countries, including Nigeria, agriculture is an essential livelihood source. Meanwhile, in the 
southern regions of Africa, there is a tussle between rural livelihood and urban development (Olajide, 
Agunbiade, & Bishi, 2018). In Lagos, an urban city in Nigeria, individuals turn to non-corporate activities for 
livelihood (Olajide et al., 2018). This is because the population size in the city is greater than the livelihood 
resources available (Olajide et al., 2018).  
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3 THEORETICAL FRAMEWORK 

For this study, the theory of unintended consequences forms the foundational framework. Initiated by Robert 
Merton in 1936, the theory assumes that intentional actions of implemented by any government will lead to 
unintended consequences. These consequences according to Robert Merton, could be positive, negative, or 
neutral. Using Twitter ban in Nigeria as a case study, it was an intentional action carried out by the 
government which could lead to negative consequences. Merton (1936) added that such intentional actions 
implemented by governments could be categorized into two: organized actions and unorganized actions. 
Merton (1936) explained that unintended consequences exist because governments cannot predict the 
results of all their actions. The actions of governments, whether negative, positive, or neutral affect citizens’ 
and even the society as a whole (Merton, 1936). The seven-month Twitter ban in Nigeria, to a large extent, 
negatively affected citizens (Twitter users), and the society as a whole (economically).  

According to Merton (1936) the main factors which lead to unintended consequences by the government are: 
error, ignorance, immediate interest, basic values, and self-defeating prophecies. Merton (1936) assumed 
that error is the repetition of a negative purposive action which was done in the past by another government. 
Ignorance within the context of the theory is an action caused by lack of knowledge (Merton, 1936). Another 
factor is immediate interest which indicates that social actions could be implemented due to an urgency to 
solve a problem or react to a situation. Twitter ban in Nigeria could be considered an action implemented 
due to immediate interest. The government needed to react to Twitter’s deletion of the president’s tweet. As 
such, it led to a deliberate ignorance of the possible outcomes of their hasty action (Merton, 1936). The 
theory of unintended consequences is a solid theory for censuring government actions. Based on this theory, 
Twitter ban in Nigeria was an organized action by the government. Results from the organized action 
negatively influenced the livelihood of Twitter users in the country. Of the five main factors which lead to 
unintended consequences, “Immediate interest” is the most relevant to the study. Although the ban wasn’t 
implemented to deliberately disrupt the livelihood of educated millennials in the country, it was an 
unfortunate negative consequence of the Nigerian Government’s action. 

4 STATEMENT OF THE PROBLEM 

Twitter isn’t just a social media site, it is a digital marketplace for individuals, companies, business owners, 
organizations, and groups around the world (Banjoko, 2021). Individuals and business owners who depend 
on Twitter as a source of livelihood use could get more exposure and reach thus creating opportunities for 
themselves and businesses on a global scale. For many millennials, having one source isn’t enough to make 
ends (Reinicke, 2018). This is why even 9 to 5 working educated millennials turn to social media and the 
internet as an additional income source. These facts, coupled with the unemployment situation in Nigeria 
made the seven-month Twitter ban in Nigeria, a threat to millennials’ livelihood. However, it is still important 
to understand the influence of the ban based on first-hand data from the targets of the study, educated 
millennials. The ban didn’t just affect individuals and business owners in isolation, it posed serious threats to 
the country’s economy as a whole (Aja, 2021). 

For adults like educated millennials who have financial responsibilities, a threat to their livelihood source is a 
threat to their life. Using the End Sars movement as a case study, there could have been a resistance 
amongst Twitter users in the country. To put this in perspective there are millions of Twitter users in Nigeria, 
most of which are young people. Similar to the End Sars Movement, non-Twitter users who were not directly 
affected by the ban could also join the resistance due to the government’s past attempts to implement a 
social media bill (Kachi, 2021). During the seven-month ban, national and international journalists conversed 
with individuals and business owners who depend on Twitter as a livelihood source. Responses from the 
interviewees painted scary images of the negative influences of the ban on their survival and livelihood. 
While some complained about the decline in sales, others lamented about the loss of customer patronage 
and exposure (Adedeji, 2021; Adeyemi, 2021; Reuters, 2021). However, empirically, this study will approach 
the issue quantitatively, on a larger scale with hundreds of Twitter users who can indicate how the seven-
month Twitter ban influenced their livelihood.  

5 RESEARCH OBJECTIVES 

The following are the objectives of this study: 

1. To investigate the knowledge of Twitter ban amongst educated millennials in Nigeria 

2. To investigate the influence of the seven-month Twitter ban in Nigeria on educated millennials’ livelihood. 

 



Proceedings of SOCIOINT 2022- 9th International Conference on Education & Education of Social Sciences 
13-14 June  2022- Online Conference 

 

ISBN: 978-605-06286-6-1 292 

 

6 METHOD AND MATERIALS 

Five hundred millennials across three postgraduate schools in Lagos, Nigeria were purposively selected for 
this study. Quantitatively, a survey design was applied to understand the influence of the seven-month 
Twitter ban on educated millennial Twitter users in Nigeria. Educated millennials (people between 26 years 
old and 41 years old) were selected because they are social media enthusiasts. Although millennials are a 
diverse generation, educated individuals within this age range can be found in postgraduate schools. 
Meanwhile, the study was conducted in Lagos because it is Nigeria’s economic and digital hub.  

According to the National Universities Commission (NUC) in Nigeria, there are three classes of postgraduate 
schools: federal, private, and state. Based on this, one postgraduate school was randomly selected from 
each category. The selected postgraduate schools for this study were: Caleb university (private), Lagos state 
university (state), and the university of Lagos (federal). Multistage sampling was used to select the 
respondents in each school. At the first stage and second stage, simple random sampling was used to select 
faculties and departments from which the respondents were selected. At the third stage, the research 
instrument (questionnaire) was purposively administered to ensure respondents were millennials and Twitter 
users. Sections in the questionnaire focused on educated millennials’ knowledge of the ban, their perception 
of the government’s action, and the influence of the seven-month ban on their livelihood. Data from the 
questionnaire was analyzed using SPSS (Statistical Package for the Social Sciences). 

7  RESULTS 

The first observation from the results is that all educated millennials who participated in the study were 
aware of Twitter ban in Nigeria. This is because only educated millennials who use Twitter were selected for 
the study. Another observation is educated millennials’ lack of support for the ban to a large extent. Almost 
all the respondents’ expressed lack of support for the seven-month Twitter ban in Nigeria. In addition, more 
than half of the respondents depend on social media and Twitter for livelihood.  

Based on the results in fig. 1, 66% of educated millennials in Nigeria have been using Twitter in the past 
three to five years. Meanwhile, there are also long-term Twitter users who have been on the platform for six 
to ten years. These long-term Twitter users are 24% of the total population. Another observation from the 
figure above is that 76% of educated millennials in Nigeria have been using Twitter for the last five years. 

 

Fig. 1. Educated millennials’ Twitter usage in years 

When asked what their most important reason for using Twitter is, educated millennials in Nigeria indicated 
that they use the site to network, share information, source for information, and as an income source. 39% of 
educated millennials use the site to network while 13% use it as a source of income. When it comes to 
sharing and sourcing for information, 48% placed them as their most important reasons for using Twitter. 
Based on the results in fig. 2, the rate at which educated millennials share and source for information is 
almost equal.  
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Fig. 2. Educated millennials’ most important reason for using Twitter 

All educated millennials who participated in the survey were aware of Twitter ban in Nigeria. This boosted 
the credibility of their responses. This also indicates the relevance of the issue “Twitter ban in Nigeria” 
amongst the target audience of the study as indicated in fig 3.  

 

 

Fig. 3. Awareness of Twitter ban amongst Educated millennials 

Fig. 4 shows that while all educated millennials stated they were aware of Twitter ban in Nigeria, 66% of 
millennials in Nigeria did not even know why the ban was implemented in the first place. On the other hand, 
34% of Twitter using millennials stated that they knew the reason for the implementation of the ban.  

 

Fig. 4. Awareness of the reason for Twitter ban in Nigeria 
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Survey results indicated that 97% of educated millennials in Nigeria did not support the ban of Twitter in 
Nigeria. This means that majority of those affected by the ban were not pleased by the announcement. Fig. 5 
also shows that a few members (3%) of the population supported the ban of Twitter in Nigeria.  

 

Fig 5. Educated millennials support for Twitter ban in Nigeria 

Most educated millennials (79%) in Nigeria depend on social media for livelihood. This includes Twitter and 
similar sites such as Facebook, TikTok, Instagram, and YouTube amongst others. Meanwhile, 21% of 
millennials who use Twitter claimed they do not depend on any social media site for livelihood. Based on Fig. 
6, there is a 58% gap between educated millennials in Nigeria who depend on social media sites for 
livelihood and those who do not. 

 

Fig 6. Dependence on social media for livelihood 

Fig. 7 highlights the dependence on Twitter for livelihood amongst educated millennials in Nigeria. 42% of 
millennials in Nigeria depend on Twitter for livelihood. However, 55% of Twitter users in Nigeria do not 
depend on Twitter for livelihood. Amongst the 55% who do not depend on Twitter for livelihood could be 
individuals who depend in other social media sites for livelihood. Meanwhile, 3% were unsure of where they 
stand.  

 

Fig 7. Dependence on Twitter for livelihood 
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In terms of the influence of the seven-month ban on educated millennials’ livelihood, 45% of the respondents 
indicated that their livelihood was disrupted by the government’s action. In Fig 8., while, 2% of the population 
were unsure of this influence, 53% stated that the ban did not have a negative influence on their livelihood. 

 

Fig 8. Negative Influence of Twitter ban on educated millennials livelihood 

8 DISCUSSION OF RESULTS 

Results show that most educated millennials in Nigeria have been using Twitter for the past five years. This 
could be due to the platform’s relevance within the pop culture scene (television shows, music, and 
entertainment). Also, global trending topics such as the presidential election (in 2019) and the End Sars 
movement (in 2020) could have led educated millennials to turn to twitter to share and source for 
information. Findings from the study shows that almost half of the population use Twitter to share and source 
for information. A large percentage also use Twitter to network and livelihood. The use of Twitter for 
networking and livelihood could be linked together – especially since many individuals consider their network 
to be their net worth. Amongst the individuals who use Twitter as a source of income, and to network, could 
be business owners, freelancers, start-up CEOs, and adults just trying to make ends meet.  

Although there is a high awareness rate on Twitter ban in Nigeria amongst educated millennials, majority of 
them do not know why the ban was implemented. The seven-month Twitter ban in Nigeria was a global issue 
which trended on Twitter and other social media sites. In addition, it was a highlight in many national and 
international media outlets. As such, it would be difficult to miss the news on the ban. However, the press 
release shared by the government on the reason for the ban was short and ambiguous. Thus, leaving room 
for misinterpretation and assumptions. This lack of clarity has left many educated millennials unsure of the 
reason for the ban. Meanwhile, about 34% claimed they knew the reason for the ban. This knowledge could 
be based on hearsay, media circulation of the press statement, or an interpretation from another source. 
Irrespective of the reason for the ban, educated millennials in Nigeria who use Twitter did not support the 
government’s action. Meaning the seven-month ban left many individuals feeling displeased with the 
government.  

Almost eighty percent of Nigerian millennials depend on at least one social media site for the purpose of 
livelihood. In contrast, only about 42% of millennials who use Twitter depend on the site for livelihood. This 
result shows that many individuals within the generation explore various sites for livelihood. However, 
majority of those who depend on social media for livelihood depend on Twitter. Amongst those who depend 
on Twitter for livelihood could be users who simultaneously use other social media sites as a source of 
livelihood. There are also those who depend on no social media site for livelihood. These individuals could 
be using Twitter to meet other needs such as sharing information and sourcing for information.  

The seven-month Twitter ban in Nigeria negatively influenced the livelihood of 45% of educated millennials. 
This is about the same percent of individuals (48%) who had earlier indicated a dependence on Twitter for 
livelihood. Based on this result, the livelihood of almost every educated millennial who depends on Twitter for 
livelihood was negatively affected. Although slightly more than half of the total population claimed their 
livelihood wasn’t negatively influenced by the ban, 43% of any population is a sizable portion. Breaking down 
this result, it means out of every hundred people, the livelihood of forty-three people was negatively 
influenced by the ban. Assuming there are ten million Twitter users in Nigeria, this means the livelihood of 
over four million individuals would have been affected by the ban.  
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9 CONCLUSION 

This study concludes that the seven-month Twitter ban in Nigeria had a negative influence on the livelihood 
of educated millennial Twitter users in the country. Although not all educated millennials depend on Twitter 
for livelihood, the ban affected almost half of the population. Based on the theory of unintended 
consequences, the seven-month ban (the government’s action) had a negative consequence on citizens 
(millennials) in Nigeria. In addition, it can be concluded that individuals use Twitter as a source of income. 
These findings support the reactions by individuals, organizations, and groups on the possible negative 
impact of the ban when it was announced on June 4, 2021. Empirically, the quantitative study helps shed 
light on the issue of Twitter ban and social media shutdowns which are becoming rampant in Africa.  
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